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Abstract
As the prevalence of social media rises in our daily interactions in society, research regarding this topic has become increa singly important. With the
emergence of social media accounts, such as Facebook, Instagram, and Twitter, the way in which people create and maintain relationships, especially
romantic relationships, has been greatly affected. People now have access to millions of people all around the world who, in the past, may never have
met. Studies have shown a negative impact on romantic relationships due to an increased usage of social media for various reasons, including jealousy. The current research study examined the effect of increased social media use on the overall satisfaction of romantic relationships. The Social
Network Site Intrusion Questionnaire (SNSIQ) and a questionnaire on relational satisfaction was administered to 100 students of a private, faith
based university in the southern United States. The researchers hoped to determine how important social media was to each participant and then
measured how satisfied that individual was in his or her romantic relationship. Based on the results, the null hypothesis was rejected, finding a negative correlation between social network site intrusion (SNSI) and relationship satisfaction. Based on the findings, the authors discuss the impact of
social media on romantic relationships and the possible causes behind the participants’ reports on their relationships with their significant others.
Keywords: social media, social network site, romantic relationships, relationship satisfaction

women within their cities and even around the world. Furthermore, com-

1

Introduction
According to the American Psychological Association and

the U.S. Census Bureau, over 90% of people in Western cultures will be
married by the age of 50; however, compared to past statistics of about
25% in the 1950s, today, about 40 to 50% of marriages will end in divorce in the United States (Kazdin, 2000). Statistics also show that onethird of all relationships in the United States begin online (Cacioppo,
Cacioppo, Gonzaga, Ogburn, & VanderWeele, 2013). With the divorce
rate steadily increasing through the years and the rise of social media usage and online dating as a method of meeting a significant other, there
could be a connection between failing relationships and the prevalence of
online social networks and online dating. The internet has created a
plethora of opportunities for communication, information, and social relationships, among other things. With the emergence of social media accounts, such as Facebook, Instagram, and Twitter, it has affected the way
in which people create and maintain relationships, especially romantic
relationships, with new and existing significant others.
Social media sites, including online dating sites, have allowed
individuals to be introduced that may never have had the opportunity to
meet in the past. People now have access to hundreds of eligible men and

munication is extremely convenient with the use of mobile phones, video
chat applications, messaging applications, and easy photograph sharing
options. People are in constant conversation with others no matter where
they are and no matter what they are doing.
However, along with the benefits of social media and the internet, there have also been negative impacts on relationships. Social media sites have made the process of meeting new people and maintaining
conversations with them very easy. Consequently, this ease of access
does not necessarily discontinue once a person enters a romantic relationship, nor does communication with other people stop. It is likely for
a person in a committed relationship to continue to use social media and
dating applications, causing difficulties in relationships, including infidelity, distrust, jealousy, and resentment.
Furthermore, even if a couple remains faithful during a relationship, if that couple begins to argue regularly or begins to have conflict, instead of focusing on ways to maintain the relationship, one or
both individuals may choose to forgo the relationship due to the many,
seemingly more appealing prospects that are readily available at the literal touch of a finger. Also, while in a relationship, one or both partners
may remain in contact with ex partners or spouses. In such cases, it may
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cause strain on the current relationship because a significant other may

into a relationship that are contingent on the relationship’s success,

start to feel jealous of his or her partner’s contact with a previous partner,

therefore, if the relationship dissolves, that also includes any invest-

or the partner may begin to have feelings for his or her ex. A partner’s

ments.

satisfaction in a relationship may also decrease based on his or her per-

Investment theory involves two constructs: relationship in-

ception of other relationships seen on social media sites. If a certain

vestment and relationship commitment to understand relationships (Rus-

event is viewed on a social media site, such as seeing a friend receive a

bult, 1980). Although not directly involved in the romantic relationship,

nice gift, it may create conflict for an individual who has not experienced

as most friends and family members are concerned with the well-being

the same event, creating a conflict that may not have existed previously.

of at least one of the two involved in a romantic relationship, friends as-

Furthermore, this kind of jealousy is created through viewing events

sess the cost and benefits of their friends’ relationships and provide feed-

online that possibly did not occur the way they were portrayed, however,

back. According to this feedback, a relationship can either be supported

the events still have the negative effect on the individual viewing them.

and thrive, or it can deteriorate.

In relationships, it is highly likely that in cases that involve

As the researchers predicted, the study showed that perceived

high emotional strain, one or both individuals may seek solace in other

satisfaction by the friend in a romantic relationship was a strong predic-

people, including past or maybe present love interests. With the in-

tor of relationship approval (Etcheverry et al., 2013). However, a friend’s

creased use of social media, access to other relationships is easier than

approval may be reliant on his or her perception of the relationship rather

ever and can result in broken relationships. While using a social media

than the reality of how successful it is. Couples that are too reliant on the

site, the user is bombarded with photos and information of other people’s

opinions of their social networks can introduce unnecessary problems

lives. Social media profiles can create unattainable standards of people

into their relationships and avoid engaging in healthy communication

by showcasing perfectly manipulated profiles, with carefully selected

with their partners.

scenes of an individual’s life that may inaccurately portray that person’s

In times of conflict within a romantic relationship, emotions

reality. For someone who is having trouble in their current relationship,

can become unbearable for some to handle alone. Using 106 young

or for someone who is bored and looking for something new, social me-

adults in romantic relationships, Jensen and Rauer (2014) researched

dia can provide him or her with many options that can be detrimental to

how the frequency of involving a social network impacts relationship

the current relationship. It can also show an individual a reality that he or

functioning by posing the questions: to whom should a romantic partner

she may believe to be better than the current.

turn, and what might be the effects of turning to a friend? Participants
were given questionnaires about their personal attributes, how their rela-

Literature Review

tionships function, and how they interact with their friends, and they then
measured relationship work, happiness, commitment, and relationship

Social Networks

quality (Jensen & Rauer, 2014).

People rely on traditional family and friend networks for

The research suggests that couples, especially women, who

emotional and social support by means of churches, schools, work envi-

often discuss their relationship problems with their social networks and

ronments, and various other avenues where one might physically interact

not with their significant others results in poorer relationship success

with another person. Studies have shown that social networks, including

than those who regularly discuss their concerns with their significant oth-

friends and family, tend to have a positive impact on romantic relation-

ers (Jensen & Rauer, 2014). Talking about issues can be healthy and

ships (Sprecher, 2011). In a study involving 529 university students

should not be eliminated completely, but research has shown a negative

from the Midwest, Sprecher (2011) explored how social networks impact

outcome when a partner confides in their social network consistently

romantic relationships by asking a series of questions on the participants’

without talking with their significant other (Jensen & Rauer, 2014). So-

reactions about a relationship, and measuring their approval. Findings

cial networks are good for providing advice, but they are unable to actu-

showed that two-thirds of participants believed they had an influence on

ally solve problems, especially ones in which they are not directly in-

the romantic relationships of their social network.

volved.

It is highly impractical to assume that a relationship would
only involve two individuals; instead, romantic relationships may include many other people, such as family or friends, that influence the re-

Social Networks Online
With the rise in new technology and social media communi-

lationship in positive and negative ways. A large influence on relation-

cation, social networks have changed their range of influence, now be-

ship success lies in friend approval (Etcheverry, Le, & Hoffman, 2013).

coming relationships predominantly accessed online. Researchers have

Depending on how accepting an individual’s friends are of his or her sig-

begun to explore the effects of these new resources on relationships. So-

nificant other, a relationship can deteriorate if friends are not satisfied

cial network influence has been researched, but the added convenience

with how the relationship is progressing.

of being able to contact friends and acquaintances from all around the

Etcheverry et al. (2013) conducted a study examining the pre-

world has had a profound effect on interpersonal relationships. Now, the

dictors of friend approval of a relationship by using interdependence the-

social networks that have been researched to have a strong impact on a

ory and investment theory. According to interdependence theory,

person’s relationship, can be accessed at any time and more often than

through a system of minimizing costs and maximizing benefits of certain

they were before the internet.

interpersonal relationships, people can evaluate the overall satisfaction of

Also, if someone wants to find information on a significant

those relationships and how worthy they are to maintain (Kelley & Thi-

other, they no longer have to face the discomfort of asking another hu-

baut, 1978). Rusbult (1980) claimed that investments are resources put

man being, but rather, within the privacy and comfort of their own home,
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they can find almost any information about another person. Within the

As constantly changing and flowing internal (within the cou-

context of a romantic relationship, this fact can be catastrophic if mis-

ple) and external (between the couple and their social network) factors

used.

take place, a couple must deal with the consequences that arise as a reUsing 517 participants from a Midwestern University, Fox

sult. These fluctuations can result in uncertainty, given the rise in fre-

and Anderegg (2014) conducted a study examining how social media

quency due to the prevalence of social media in everyday life. Research-

sites are utilized to obtain information on a current or potential signifi-

ers found that Facebook is interwoven with the dialectics mentioned in

cant other. Fox and Anderegg measured Facebook behaviors on three

the development of romantic relationships, and has allowed for a shift of

categories: passive (e.g., looking at a person’s wall), active (e.g., adding

control over relational information from the couple to their social net-

a person to a friend’s list), and interactive (e.g., commenting on a per-

work members. Relationships thrive on trust, stability, and respect. Even

son’s wall or picture) uncertainty reduction strategies. The participants

if those values are present in a relationship, social media can create the

were asked to rate how normative they perceived these behaviors to be

perception that they are not (Fox et al., 2014).

during four stages of the development of a romantic relationship: before

Studies suggest that the rise in the use of social media has

meeting, after meeting, while casually dating, and while exclusively da-

also resulted in the rise of violations of fidelity and decreased trust and

ting. The research indicated that women tend to find passive uncertainty

relationship satisfaction (Norton & Baptist, 2014; Clayton, 2014). Cou-

reduction strategies to be normative no matter the stage of development

ples must establish appropriate behavior for online social media usage,

of a romantic relationship, but men did not (Fox & Anderegg, 2014).

such as pictures and information posted about personal life and the rela-

Fox and Anderegg also found that as the stage of the develop-

tionship. It may be detrimental to the romantic relationship if every time

ment of a romantic relationship changed, the perception of how norma-

a couple fights, they post about it on social media, or one of them starts

tive different uncertainty reduction strategies also changed. This research

looking at the page of their ex-girlfriend or boyfriend when he or she is

indicates that as a relationship develops, certain behavior on social media

bored or unsatisfied with the current status of the relationship.

changes and is deemed as more or less normative. This includes increas-

Both studies by Norton and Baptist (2014) and Clayton

ing active and interactive uncertainty reduction strategies to incorporate

(2014) examined the effect of the use of social media on feelings of trust

more contact between the partners of a relationship and their friends and

and fidelity in romantic relationships and marriage. Norton and Baptist

family as well (Fox & Anderegg, 2014).

included 205 married individuals and measured relationship trust and

With the intrusion of social network sites in everyday life,

satisfaction using confirmatory factor analyses (CFA) to test for the fit of

new issues have come forth that were never a problem before, such as

variables accounting for Internet boundaries of openness, fidelity, faith,

trust issues because of online dating exclusivity, easy access to infor-

dependability, and predictability (Arbuckle, 2009). Researchers found

mation, and easy access to new and past relationships (Elphinston &

that trust, not satisfaction, was associated with behaviors that reflect

Noller, 2011). Individuals have access to exes, friends of their partners,

online sharing behaviors, and decreased behaviors were associated with

and new people to whom they may be attracted. Unnecessary, and even

flirting online and contacting former romantic partners (Norton & Bap-

unnatural consistent interactions of romantic partners with people of

tist, 2014).

their past can cause distrust, jealousy, and doubt in relationships that
would have otherwise been unaffected (Elphinston & Noller, 2011).
In the past, once a relationship was over, or one fell out of

Clayton (2014) used 581 Twitter users to examine the relationship between Twitter use and relationship length. Researchers gave
participants online survey questionnaires containing 20 questions inquir-

contact with another individual (even if there was an attraction), there

ing about any problems they had faced with romantic partners through

was very little opportunity to see them again; but social network sites,

the use of Twitter, including conflict, infidelity, or emotional cheating.

such as Facebook, make losing contact very unlikely (Elphinston &

Results indicated that active Twitter users faced increased conflict with

Noller, 2011). Even if two people are not physically speaking, seeing

romantic partners or spouses, which can lead to infidelity, break-up, or

consistent status updates, pictures, and personal information can keep

divorce (Clayton, 2014).

two people connected long past the end of the relationship. Once the per-

Also, the idea of being “Facebook official” gives rise to con-

son enters a new relationship, this contact does not necessarily end with

flict based on how public a couple wants their relationship to be (Fox &

the individual’s other relationships from the past.

Anderegg, 2014). Sometimes, one of the two wants to be “Facebook offi-

Fox, Osborn, and Warber (2014) conducted a study that in-

cial” for the world to see, while the other may be hesitant to do so. The

corporated relational dialectics theory (RDT) to understand why social

reasons behind a partner’s hesitation may merely stem from a desire to

media accounts, such as Facebook, had such an effect on relationships.

keep the relationship private, however, now the other partner may be-

According to RDT, couples constantly struggle to face forces that are

come suspicious of their significant other’s motives, possibly increasing

pulling their relationship apart and bringing it together, which creates

feelings of distrust or jealousy (Fox & Anderegg, 2014).

struggles known as dialectics that are unique to each relationship (Bax-

Furthermore, the ease of access to other people’s perfectly

ter, 2011; Fox et al., 2014). Fox et al. conducted a study, using 47 partic-

groomed and manipulated profiles can make it easy for individuals to

ipants from a small U.S. Midwestern university, to explore the role of

look through other people’s lives whenever they desire, often during

Facebook in the development of the romantic relationships of young

times when their relationships may be the most vulnerable. Relationships

adults’ related to the integration–separation, expression–privacy, and sta-

are difficult and involve a lot of hard work; and having easy access to

bility–change dialectics of RDT.

hundreds or thousands of other people from all around the world could
make it difficult to remain loyal to just one person (Clayton, 2014). It
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may provide individuals with unrealistic standards with which to com-

between social network site intrusion and relationship satisfaction. It is

pare their own relationships.

proposed that this relationship will be a negative one.

Also worth considering is that couples are now faced with
having to figure out what they are allowed to post about their relationship, whether or not they want to make their relationship public, and how
often they post about their relationship. New couples not only have to
have the “exclusivity talk” among themselves, but now they have to decide whether or not to make their relationship public on their social media forums. Orosz et al. (2015) conducted a study exploring how becoming “Facebook official” affects relationships based on the intensity of romantic love of a couple and jealousy between them. Their study suggested that for couples that made their relationship “Facebook official”,
there was an increase in the intensity of romantic love and jealousy
(Orosz et al., 2015).
These findings may lead us to believe that involving an online
social network in one’s relationship can have serious implications on that

2

Method
After obtaining approval from the university’s in-

stitutional review board (IRB), this study utilized a convenient sample of
100 participants from a private, faith-based university in the southern
United States. The sample included 63 females and 37 males, with 27
participants identifying as white, 27 identifying as black/ African American/ Caribbean, 28 identifying as Hispanic or Latino, 8 identifying as
Asian/Pacific Islander, and 10 identifying as “other”. Ages of the participants ranged from 18-56, with a large majority of participants in their
20s. Using the university directory, the researcher sent emails to university professors seeking participants for the study and handed out the research questionnaires, demographic questions, and informed consent

relationship given the rise in an emotional association with it. As hun-

forms to various students around campus. Before handing out the ques-

dreds of other people, including friends and strangers, are now involved

tionnaires, the researcher provided a brief overview of the study and also

in a couple’s romantic relationship by being “Facebook official”, it can

provided her email for any inquiries participants may have in the future.

provide one or both partners a feeling of security or it can create tension

This was done during the fall semester of the 2017 academic school year.
Participants were asked questions inquiring their age, gender,

and jealousy by allowing freer access to the couple’s social life by the
significant other. Depending on the intentions of the couple, having more

sexual affiliation, relationship status and length, most utilized social net-

access to their personal social life can be a positive or negative thing

work sites, how long they spend on social media sites in a week, and

(Orosz et al., 2015)

race/ethnicity. Then, participants were given the Social Network Site In-

Countless research indicates that an increase in use of social

trusion Questionnaire (SNSIQ) originally called the Facebook Intrusion

media when in a romantic relationship can negatively impact the rela-

Questionnaire (FIQ), which is an eight-item questionnaire with responses

tionship, because of the many resources available to a couple that may

reported on a seven-point scale ranging from 1 (strongly disagree) to 7

incite negative emotions and feelings. Research has shown that the in-

(strongly agree). The SNSIQ has high internal validity with an alpha of

crease in the use of social media has resulted in negative outcomes for

0.85 and measures Social Network Site intrusion based on Brown’s

romantic relationships, including infidelity, break-ups, and divorce. Alt-

(1997) addiction components (Elphinston & Noller, 2011). The question-

hough there are positive aspects of social media use, such as ease of

naire measures the prevalence of social network sites in an individual’s

communication, social media has provided many with various conflicts

life, including how often an individual thinks about social media and

to confront in their relationships. Besides facing normal relational con-

whether or not the individual can stop using social network sites.
In Elphinston and Noller’s study (2011), they explored how

flicts, through social media, couples face an increase in feelings of jealousy, relationship dissatisfaction, distrust, and infidelity.
In relationships, it is highly likely that in cases that involve
high emotional strain, one or both partners may seek solace in other peo-

Facebook Intrusion affected relationship satisfaction, among other factors. However, in the current study, the researchers wished to include all
social network sites, including Facebook, Instagram, Snapchat, etc. At

ple, including past or maybe present love interests. With the increased

the time of Elphinston and Noller’s study in 2011, Facebook was much

use of social media, access to other relationships is easier than ever and

more popular. As new social media sites emerged, they became more

can result in broken relationships. Social media profiles create unattaina-

popular as well. The researchers felt that only measuring Facebook use

ble standards of people by showcasing perfectly manipulated profiles,

would limit the data substantially, so they expanded the Facebook Intru-

with carefully selected scenes of an individual’s life that may inaccu-

sion Questionnaire to include all social media sites.
Relational satisfaction was assessed based on a questionnaire

rately portray that person’s reality. For someone who is having trouble in
their current relationship, or for someone who is bored and looking for

assessing investment model constructs (Rusbult, 1980; Rusbult, Martz &

something new, social media can provide them with many options that

Agnew, 1998; Elphinston & Noller, 2011). The questionnaire will com-

can be detrimental to their current relationships.

prise of Thirteen items, ranging from 1 (strongly disagree) to 7 (strongly

Although the literature on the effects of social media on relationships is extensive, the research lacks when it comes to studying the

agree), with sample items, including “I feel satisfied with our relationship”.

emotional attachment that social media has on a romantic relationship
because of constant contact with another individual or because of a misrepresentation of a person due to the perception they give on social media. Based on the amount of “likes” or comments a person receives on
their profile, there is little research examining whether or not these factors increase or decrease the attractiveness of a potential mate. Based on
previous findings, the current study proposes to exam the relationship
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Results
The aim of the current study was to measure the effects of

SNSI on relationships by measuring levels of relationship satisfaction
and SNSI. By using the Statistical Package for Social Sciences (SPSS)
version 24.0., the data was analyzed using parametric tests (e.g., Pearson

Social Media’s Influence on Romantic Relationships

correlation and t-test for independent samples). All tests were run at the

events online from someone in an individual’s social network seems to

0.05 significance level. Descriptive statistics for each of the variables

influence that individual’s satisfaction with his or her partner. For exam-

and research materials, including the demographic, SNSIQ, and relation-

ple, when a woman in a romantic relationship sees a member of her own

ship satisfaction questionnaires are listed in Table 1 and Table 2.

social network receiving a gift or maybe taking a trip on Facebook, even

It was predicted that a negative correlation would be found

if the she is happy in her relationship, upon viewing the event, she may

between SNSI and relationship satisfaction among college students. Us-

not feel as satisfied with her significant other’s efforts in their relation-

ing a Pearson product-moment correlation coefficient, r (one-tailed), it

ship. This can result in an overall sense of dissatisfaction over time. As

was found that high SNSI scores were correlated with low relationship

conflicts arise, as they ultimately do in relationships, social media pro-

satisfaction scores, r=-0.231, p<0.05. This suggested a negative, weak

vides an outlet for individuals that may serve as a negative influence.

correlation between relationship satisfaction and SNSI. The null hypoth-

When events or images are posted on a social network site, such as Face-

esis was rejected (see Table 1& 2). The data indicated that as the preva-

book, these events are now public for anyone to access, when in reality

lence of social network site use increased in an individual’s life, the less

the events that occur in a relationship should be private for a couple. In-

satisfied he or she reported to feel in his or her relationship.

stead of sharing an intimate moment together, a couple that posts their
interactions on social network sites are sharing their relationship with

Table 1. Descriptive Statistics For SNS Intrusion

many other people besides themselves. These people have their own sets

Mean

Std. D

N

27.7000

11.41725

100

of ideas and opinions that can ultimately affect a couple’s relationship
satisfaction.

SNSI
Relationship
Satisfaction

69.1200

19.17189

100

When looking over the findings of this study, several limitations should be considered. Since participants were students from a
small, faith-based university in the Southern U.S., in future studies, the
sample size should be increased and the population should be expanded
to include a sample of the rest of the population. Also more men should
be surveyed, which might affect the results of the study, due to the fact

Table 2. Correlation Data for SNS Intrusion and Relationship Satisfaction

that fewer men were interviewed than women. During research, some
participants asked for clarification of the wording of the questionnaire.
Others may have also had the same questions but may have refrained

SNSI
Relationship

from asking because of hesitation or laziness. This may also indicate a
difficulty in understanding operational definitions of important terms in

Correlation Coefficient

-.437**

Satisfaction

the study, including online dating websites, social network sites, romantic relationships, and/ or long distance relationships. Many of the opera-

Sig. (1-tailed)

.000

tional definitions of these terms are pivotal to the way participants answer and interpret questions from the questionnaire. Depending on the

N

100

** Correlation is significant at the 0.01 level (1-tailed)

participant’s interpretation of a certain term or question, this could affect
the outcome of the study.
Furthermore, many of the questions from the questionnaire
were very intimate and personal questions. Based on a participant’s per-

Discussion
In previous studies, it has been found that trust, not relation-

sonal beliefs and experiences, it could affect how they answer questions,
regardless of the reality behind the answer. They may be more willing to

ship satisfaction, was affected by increased media use (Norton & Baptist,

answer questions about their significant other based on how they feel

2014). However, the current study showed a negative relationship be-

they should answer, rather than how they actually think.

tween relationship satisfaction and SNSI. This indicated that those indi-

Self-report is a data collection method that can contain signif-

viduals that use social media consistently and “intrusively” tend to feel

icant error, based on participants’ perceptions of themselves and their de-

less satisfied in their relationships than those who did not report that so-

sire to be perceived in a certain way. This affects the validity of their re-

cial media is highly intrusive in their lives. Overall, the more that social

ports. A participant may indicate higher levels of relationship satisfaction

networks sites play a predominant role in the life of an individual, the

because of a desire to seem happy, regardless of the fact that participa-

less satisfactory he or she reported a romantic relationship to be. On so-

tion in the questionnaire is voluntary and anonymous.

cial network sites, individuals have unlimited access to other people and

Furthermore, participants may be unwilling to report negative

profiles. This access can include information that is manipulated to seem

aspects of themselves or their relationships, failing to indicate higher sur-

ideal by adding events and images that portray a desirable perspective,

veillance behaviors, distrust, or jealousy, because they may feel that is a

even if the actual relationship is not ideal in real life (Elphinston &

negative representation of themselves and therefore undesirable traits.

Noller, 2011). Can these profiles be the reason behind many couples’
dissatisfaction in their relationships?
With research showing the prevalence of social networks in
the health of a romantic relationship (Sprecher, 2011), viewing certain

Also, the researcher noticed a difference in the answers of
younger undergraduate students and older graduate students. Younger
undergraduate students were more likely to pay less attention when taking the questionnaire, asking less questions and sometimes missing the
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control questions aimed at conserving validity and reliability. This limi-

Elphinston, R. A., & Noller, P. (2011). Time to face it! Facebook intrusion

tation was rarer with older students. Older students, especially graduate

and the implications for romantic jealousy and relationship satis-

students were more likely to ask questions to clarify any confusion and

faction. Cyberpsychology, Behavior And Social Networking,

were less likely to miss the control questions.
The findings of this research suggest a negative influence of
the consistent and intrusive use of social media on romantic relationships. Although the research shows a general tendency with a decrease in
relationship satisfaction because of social media intrusion, one might

14(11), 631-635. doi:10.1089/cyber.2010.0318

Etcheverry, P. E., Le, B., & Hoffman, N. G. (2013). Predictors of friend
approval for romantic relationships. Personal Relationships,
20(1), 69-83. doi:10.1111/j.1475-6811.2012.01397.x
Fox, J., & Anderegg, C. (2014). Romantic relationship stages and social

ask, how can one measure how much social media usage is too much?

networking sites: uncertainty reduction strategies and per-

Should social media be avoided completely once an individual is in a ro-

ceived relational norms on facebook. Cyberpsychology, Be-

mantic relationship? Is an increase in social media use the reason behind

havior And Social Networking, 17(11), 685-691.

the increase of the divorce rate in the United States? With our changing
society, one that is highly involved in technology and social media for

doi:10.1089/cyber.2014.0232
Fox, J., Osborn, J. L., & Warber, K. M. (2014). Relational dialectics and

information, we should be careful in how dependent we are on our elec-

social networking sites: The role of Facebook in romantic re-

tronic devices and technology.

lationship escalation, maintenance, conflict, and dissolution.
Computers in Human Behavior, 35527-534.
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